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Letter from Melissa Reed    
Hi Friends, 

Anniversaries are typically joyous occasions and call for celebra-
tion but this anniversary is different. March marks one year of the 
COVID-19 pandemic. Like many of you, I’ve been personally im-
pacted by this pandemic. I mourn for those lost and wish peace 
upon those who are still sick and experiencing the lasting impact 
of this virus.  

Last week I got to speak with some supporters in York for a can-
did and heartfelt conversation. During the discussion someone 
remarked that now that we have a new way of pandemic living, 
they want to see PPKeystone focus on addressing health inequi-
ties, particularly issues that impact Black and Latinx women. As 
many of you know, PPKeystone is in the midst of developing our 
3-year strategic plan. The remark validated what our Board of 
Directors, leadership team, and I have outlined: health equity is 
a core pillar of our upcoming plan.  

I think about how fortunate we are to have you alongside us in 
this movement. Despite the pandemic and a tumultous elec-
tion season, you’ve been there. You, in many more ways than 
you know, have offered support that has kept our doors open, 
inspired our staff to provide 
care, and given us hope that 
together we are stronger. 

Thank you. The light is at the 
end of the tunnel.  

Melissa Reed, MA JD
President & CEO

https://www.plannedparenthood.org/planned-parenthood-keystone


Donor Survey 
Results Are In
And we’re excited to share your 
feedback!

Late last year, we reached out to our donors with a survey so you could tell us how you feel about our com-
munications with you and what your expectations are for connecting with us.  

We thank you for your feedback and wanted to take a moment to share some of the themes and highlights 
from your responses. 

We were happy to see that the majority of you said 
you feel that we are sending out the 

right amount 
of communications and that you like hearing from us 
through email. 

said they feel we are sending out the right amount of commu-
nications

The two things you said you most wanted to hear more 
about was our responses to anti-abortion attacks and cur-
rent events.

I would be interested in:
Interviews with CEO 
and leadership team 
about current events 
in reproductive rights

Responses to anti-
abortion media and 
messaging from 
health care providers

Video profiles of our 
donors, their stories, 
and what PPKeystone 
means to them

Video profiles of our 
patient advocates that 
received services from 
our health centers



We want to hear from you! 
Connect with us on socials  
@ppkeystone or email 
development@ppkeystone.org

WHY DO YOU DONATE TO PPKEYSTONE AND 
WHAT PART OF OUR MISSION DO YOU CARE 

ABOUT MOST?

Some of our favorite feedback 
to hear (and one of the things  
we’re most excited to share) 
was yours and others answers 
to our questions about why you 
donate and what part of our 
mission you care most about. 

We boiled down all the com-
ments to the essential one or 
two word phrases* that showed 
up the most.

*Multiple words and phrases 
appear in the word cloud 
twice. This is due to the 
high volume of these words 
compared to the words 
least used - some phrases 
were broken up into their 
constituent parts with size 
allocations split between the 
components.

Abortion access, healthcare, 
women,  and birth control 
were the most commonly cited 
themes.

mailto:development%40ppkeystone.org?subject=


17-100

SURVEY 
IMPACTS

Our Development team voted on their top three corallaries resulting 
from your feedback. The winners are...

Donor Survey

Biggest 
Surprise

Newsletter Branding
How many of our donors don’t get or 
aren’t sure if they get our newsletter? A lot. 
This newsletter you’re reading right now 
is our best tool for keeping you updated 
with exclusive info not available to the 
general public. If you were forwarded 
this newsletter and want to sign up, email 
development@ppkeystone.org.

Online Messaging
More about this on the next page, but 
we really got a good idea of how many of 
our supporters don’t follow us on social 
media.

Diverse Demographics
Our support base is much broader than 
even we knew! Particularly in age groups. 
Our youngest survey participant was 17 
and our oldest is 100!

Thank you again for your support. We 
couldn’t fulfill our Mission without you!

Biggest 
Insight

Biggest 
Takeaway



Social Media
As it turns out, many of our donors don’t follow us on 
social media. And while the numbers themselves can 
tell that story, the responses to our survey showed us 
just how many of our donors want to be engaged with 
our mission on a deeper level and yet still don’t follow 
our online properties.

This revelation comes on the heels of internal feeback 
that many of our employees don’t even know that we 
are present and active on multiple social networking 
platforms.

The only conclusion we can draw from this realization is 
that the onus is on us to make a bigger push in promo-
tion and visibility.

So why is this important to you? We all know that social 
media’s sharing based structure is one of the best ways 
to amplify an important message online, but that only 
works if the connections are there in the first place.

You told us that the Planned Parenthood Mission is crit-
ical to you, and that’s why you give. And our Mission is 
not only to provide the essential health care services 
and comprehensive sexuality education people need 
to live healthy lives and build strong communities, but 
also to promote access to that healthcare and educa-
tion.

on a Mission
We need you to give, and we need you to volunteer, 
but we also need you to band together with us to 
move our message. There are too many out there who 
would shut us down, cut off access and leave the most 
vulnerable in our communities out to dry, but we won’t 
let that happen. And the more who publicly share our 
mission, the louder our voice will be because this isn’t 
about one side, one service, or one issue. This is about  
a movement toward greater freedom and greater 
opportunity; toward bodily autonomy and toward 
self-determination. This is about all of us, and togeth-
er, we are unstoppable.

Clubhouse is a new audio only social media platform. We will begin hosting special conversations on the 
platform in a few weeks, so be sure to sign up so you can join us! An invite is required to sign up for the 
platform, so email development@ppkeystone.org if you need one.

We’re Coming to 
Clubhouse WHY IT’S HOT

Find us here
@ppkeystone

https://www.theguardian.com/technology/2021/feb/17/clubhouse-app-invite-what-is-it-how-to-get-audio-chat-elon-musk
https://www.facebook.com/PPKeystone/
https://www.instagram.com/ppkeystone/
https://twitter.com/PPKeystone
https://www.youtube.com/channel/UCKAiibYNvLYOfqYEGDobhvA


TALKING ABOUT 
ABORTION

The fact is, nearly one in four women in 

the US will have an abortion, and bodily 

autonomy and self-determination 

mean that everyone’s personal 

decision about their pregnancy should 

be respected.

As you saw in the feedback we received from our donor survey, we heard 
from many that you want to hear our responses to anti-abortion attacks. That’s 
why we started this series in our newsletters. We hope to help you also have 

important conversations about abortion in a productive way.

There are many myths and 

misperceptions about abortion and 

those who have abortions. To ensure 

abortion remains safe and legal, we 

must replace misinformation with facts 

and have honest conversations about 

abortion in the US today.

The majority of people who have 

abortions do not regret their decision. 

More than 95% of women who have had 

an abortion report that it was the right 

decision for them – and that feelings of 

relief outweigh any negative emotion 

they might have, even years later.



In the 
News

Philly AIDS Thrift Awards 
Grant to PPKeystone
This past yearwhile we have all been working 
hard to keep coronavirus at bay, PPKey has also 
stepped up its efforts to fight HIV.

Since launching PrEP (pre exposure prophylax-
is) and PEP (post exposure prophylaxis) in 2020, 
PPKey has helped patients all throughout our 
central and eastern Pennsylvania from contract-
ing the virus that causes AIDS.

We’re so grateful to Philly AIDS Thrift for all of 
their work to help our local communities stay 
strong and healthy.

In case you 
missed it...

Local abc affiliate WNEP Scranton’s Newswatch 16 has been 
rated the top news broadcast in the country, that’s why we 
were so excited to talk with them about our HIV prevention 
offerings. Check out this clip from Monday’s Healthwatch 
16. Don’t forget to like and share on your socials!

GO TO ARTICLE

https://youtu.be/kXBlVebj8mk
https://philly.metro.us/philly-aids-thrift-awards-200000-in-grants/


WOMEN’S 
HISTORY 
MONTH
For centuries, women have been oppressed in more 
ways than we can count. Perhaps one of the most 
damaging ways is the mystification of the vagina. It 
has been referred to as a purse, a cookie, a “snatch” 
and a flower. In fact, one of the biggest mysteries 
growing up was “Why can’t we just call it a vagina”? 
The Michigan Daily’s Georgia O’Keeffe taught me 
to love my vagina follows a Jenna Barlage on her 
journey to understand and accept her vagina, as is. 
It details an experience that many of us have been 
through: going through life with people talking 
AROUND the subject but not necessarily ABOUT 
it. The author talks about going years without dis-
cussing her body with her parents because they 
instilled the same “Don’t ask, don’t tell” policy about 
her body that many parents do. This led to the only 
conversations being had amongst her peers, leaving 
her with a warped view of who and what her vagina 
was for. 

Enter Georgia O’Keeffe. After a lifetime of relating 
to her vagina only as it relates to men, and being 

Editor’s Note: Although for much of recorded history being endowed with a vagina was the only prerequisite for being 
categorized “woman”, the contemporary scientific community is discovering a much more complex and often nuanced 

spectrum of gender and sexual identities. 

For the purposes related to appreciating a historically oppressed group, we will use the words woman/women as well 
as feminine pronouns in our Women’s History Month content with the explicit caveat that these words apply to all those 
who claim this identity as their own and the recognition that some were shoehorned into this individually inappropriate 

identity at birth. 

You can findthe Michigan Daily piece that inspired this story here.

Background Artwork: Black Iris, Georgia O’Keeffe

afraid to talk about it (due to the cautious nature 
of her parents), Barlage found “Black Iris”- one of 
O’Keeffe’s most famous pieces. The piece depicts 
a flower of the same name that looks remarkably 
like a vagina. After having her professor explain that 
O’Keeffe often painted flowers resembling vaginas 
in order to call attention to how beautiful they could 
be, Barlage made a breakthrough. Her vagina wasn’t 
for her parents to hide or explain, and it wasn’t for 
her partner to covet, but for her to take ownership of 
and love her body. It was the first time she had seen 
an interpretation of a vagina, depicted by some-
one who was a woman. The piece showed Barlage 
that your body could be beautiful and feminine 
and YOURS, free from the commentary by men 
who have only considered your body as it relates to 
them. Jenna Barlage was free. Georgia O’Keeffe has 
been a part of this same revelation for many women, 
and that is why we celebrate her during Women’s 
History Month. 

https://www.michigandaily.com/section/arts/georgia-o%E2%80%99keeffe-taught-me-love-my-vagina 


In honor of Women’s History Month, this month’s book 
recommendation is “We Should All Be Feminists” by 
Chimamanda Ngozi Adichie. 

Using personal anecdotes and revelations inspired by her 
understanding of modern feminism and sexual politics, Adichie 
gives her testimony on womanhood, independence and why 
we should all be feminists. The long-form essay was also 
covered in one of TED talk’s most circulated videos: 

We Should All Be Feminists

WOMEN’S HISTORY MONTH 
CONTENT CONTRIBUTOR

Jainelle Blenhyne-Gaillard
She/Her/Hers
Development Manager

development@ppkeystone.org

https://www.youtube.com/watch?v=hg3umXU_qWc
mailto:development%40ppkeystone.org?subject=


March 
Observances
Mar 1-31 National Endometriosis  
Awareness Month

Mar 1-31 Women’s History Month

Mar 8 International Women’s Day

Mar 10 National Day of Appreciation 
for Abortion Providers

Mar 24 Women’s Equal Pay Day

National Farm Workers Awareness 
Week March 25-31

Mar 31 Transgender Day of Visibility

Coming in next month’s
 IMPACT UPDATE

PPKeystone’s  
Tri-Annual

Strategic Plan

Don’t miss it!

Follow us on 
socials!

@ppkeystone

https://www.facebook.com/PPKeystone/
https://www.instagram.com/ppkeystone/
https://twitter.com/PPKeystone
https://www.youtube.com/channel/UCKAiibYNvLYOfqYEGDobhvA

