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Mission Statement
The mission of Planned Parenthood of Southwest and Central Florida is to 
provide affordable access to comprehensive reproductive healthcare and 

accurate health information through patient care, education and advocacy.

{{

We owe it to you, our most passionate supporters, to  
reflect on our accomplishments of the last calendar year, 
even though we are preoccupied with the rapid release 
of actions from the new administration.

As an affiliate of 22 counties and 160 employees, we kept 
our doors open and provided over 68,000 patient visits in 
our 11 Health Centers.

Together we:

Beat back House Bill 1411, the Florida Legislation signed by Governor Scott 
that defunded PP in Florida. Federal District Judge Robert Hinkle ruled that 
Planned Parenthood of Southwest and Central Florida was discriminated 
against and was denied our constitutional rights as a healthcare provider.

Relocated the St. Petersburg health center to the urban downtown core, 
where we immediately saw a 25% rise in patient visits.

Located new health center space in North Tampa, where we are completing 
plans to open a full time health center in the spring to a growing population.

Added transgender services and limited primary care to our service set.

Made our annual budget of $16M for the first year of operating as a merged 
affiliate with your partnership as individual funders of almost $5M.

Now with the Congressional and State Legislative leadership walking in 
lockstep to oppose access to women’s health through their reckless dismissal 
of Medicaid expansion, decrease in public health services, disregard for the 
positive impact of the Affordable Care Act and the rejection of logic, where 
family planning services are under attack by those opposed to abortion, it 
is clear that as we celebrate 100 years of service by PP in the U.S., we as an 
institution must remain strong.

Thank you for Standing with PP this past year.  We need you more than ever.

Onward,

Carolyn and Barbara

THE GOOD, THE BAD, THE UGLY  
Annual Leadership Letter 2016
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77%
Medical Educational 
Public Affairs Management & General 
Fundraising 

FINANCIAL

78%

30%

4%

1%

7%

Revenues 

Individual Contributions 
Planned Giving 
Grants 

Miscellaneous 

Expenses 
Medical 
Educational 
Public Affairs 
TOTAL PROGRAM 

Management & General 
Fundraising 

Untitled 1 Untitled 2 Untitled 3 Untitled 4
Untitled 5 Untitled 6

Untitled 1 Untitled 2 Untitled 3 Untitled 4
Untitled 5 Untitled 6

1%

5%

1%4%

5%

Medical Services; Other Program Revenue
$10,053,541 
Individual Contributions  
$4,778,004  
Planned Giving
$147,711   
Organizational & Government Grants; Contract 
Services $590,045 
Investment Gains/Losses; Interest & Dividends
$221,835  
Miscellaneous
$43,921

Medical
$12,241,354 
Educational  
$697,371 
Public Affairs
$866,096 
Management & General
$774,545 
Fundraising 
$1,180,119

REVENUES

EXPENSES

REVENUES

Total Program
$13,804,821

Total Revenue
$15,835,030

 
 

 

63%

Charity Navigator is America’s premier independent charity evaluator and they awarded Planned Parenthood of Southwest and Central 
Florida four stars in 2016. Receiving four out of a possible four stars indicates that we adhere to good governance and other best 
practices and that we consistently execute our mission in a fiscally responsible way.

*Not including depreciation.
$15,759,485 Total Expenses
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patients accessed a safe and legal 
abortion. Studies indicate that more 
than half of American women live in  
a county without a clinic that 

provides abortion.[2]

7,398

PATIENT 
SERVICES

 
 

 

2,370 
Depo-Provera injections given. Commonly known as “Depo,” 
the contraceptive injection provides protection from pregnancy 
for three months. However, it does not protect against sexually 
transmitted diseases.  

 
East Orlando, Downtown Orlando, 
Kissimmee, Manatee, Lakeland, 
Tampa, St. Petersburg, Sarasota, 
Immokalee, Ft. Myers, Naples.  
An additional health center will  
be opening in Tampa in the spring 
of 2017.

11

total patient visits affiliate-wide. Though our affiliate 
serves 22 counties in Southwest and Central Florida, patients 
seek services at our health centers from all over Florida and 
beyond. 

68,499
HIV tests performed, giving 
individuals the ability to know their 
status and plan to protect their health 
and that of their intimate partners. 

In 2015, Florida ranked #2 in the nation for diagnosis of HIV 
infection. [1]

3,386

 
 

 

437 vasectomies performed 
empowering men to control 
the size of their families. 
Vasectomies are a popular 

form of effective contraception. 

LARCs
 (Long Acting Reversible Contraceptives)
LARCs, such as the IUD and implant, help avoid unplanned 
pregnancies for up to 12 years. 

2,295

 
 

 

cycles of oral contraceptives prescribed and filled. 
Commonly known as “The Pill,” oral contraceptives are the 
most popular hormonal birth control option. 

28,404

HEALTH 
CENTER
LOCATIONS 

health centers: 

[1] Centers for Disease Control and Prevention. HIV Surveillance Report, 2015; vol. 27. 
http://www.cdc.gov/hiv/library/reports/hiv-surveillance.html. Published November 2016.  
Accessed 1/24/2017.

[2]Jones RK and Jerman J, Abortion incidence and service availability in the United States, 
2014, Perspectives on Sexual and Reproductive Health, 2017, 49(1), doi:10.1363/psrh.12015.)
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HOW PATIENTS HEARD ABOUT US *PATIENTS BY AGE

Under 18
 
18 - 24 
 
25-34

35 - 44
 
45+

3%5%

14%

41%

37%

Holding Ourselves to the  
Highest Standards 

Planned Parenthood of Southwest of Central 
Florida measures numerous aspects of 
patient satisfaction. To ensure that we are 

holding ourselves to the highest standards, we are 
participating in two initiatives supported by Planned 
Parenthood Federation of America. These programs 
assess patient satisfaction and improve the patient 
experience. 

Post-Visit Assessment 

Our strategic partner, Press Ganey, is a leading 
provider of patient experience measurement 
for health care organizations. Press Ganey 

assesses the patient experience post-visit by inviting 
patients to share their impressions of the service 
they receive at any of our 11 health centers through 
an online survey. Patients receive an email the day 
after their visit and are asked to assess several 
aspects of their experience including facilities, 
access to care, staff sensitivity, how they learned 
about Planned Parenthood, and other important 
measures of high-quality care. The program began 
in April of 2016 and initial results have enabled our 
staff to identify opportunities to improve the patient 
experience. "Moving through your visit" is one area 
we are particularly dedicated to improving.

Sensitivity to  
Patient Needs

Access to Care

Moving through 
Your Visit 

71%

57%

48%

Family/Friend

Reputation

Internet Search

Other

Former Patient

Advertising

Doctor Referral

28%

25%

24%

10%

8%

3%

2%

* 2ND QUARTER 2016

Moving-the-Dot for Patient 
Satisfaction 

One indicator of high quality care is wait 
times and how long patients spend at 
the health center. The survey calls it 

“Moving Through Your Visit” when asking patients 
for feedback. Our affiliate has been improving 
the quality and efficiency of our health center 
services and reducing wait times for patients 
by implementing an innovative and successful 
intervention called “Move the Dot,” developed 
by Planned Parenthood Federation’s Business 
Operations Team. Move the Dot uses data analysis 
to drive targeted operational interventions with  
the goal of reducing patient check-out time in  
the health center through two unique programs: 
the Patient Activity Tracker and Team Centered 
Patient Care.

<18

18-24

35-44

25-34

45+

PATIENT SURVEY HIGHLIGHTS 
 Percent of patients who gave 

their experience the highest  
satisfaction rating.
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Our Outreach Education team reached 
9,858 participants in more than 70 
locations throughout our affiliate area with 

education programs. These education programs 
provide age appropriate, medically-based 
information on human growth, development, and 
sexuality. The Teen Outreach Education program’s 
emphasis is on developing strong life skills for 
teens at high risk of becoming unintentionally 
pregnant, contracting an STD, becoming HIV 
positive, experiencing dating violence or rape, and 
other harmful or risky behaviors. 

To broaden our reach while targeting our 
resources, the Outreach Education Team partners 
with key community organizations that serve 
at-risk individuals. Partners such as PACE Center 
for Girls, the Department of Juvenile Justice, 
Zebra Coalition, the Hispanic Women’s Coalition, 
Teen Court, public schools and universities, 
local YMCAs, and social service agencies make 
it possible to make the greatest impact on our 
communities. 

STUDENTS BY SEX

STUDENTS BY AGE
80

60

40

20

0
12-14    15-17    18-24    25-30    31-50      50+

18%

7%
2%

5%
3%

AGE

STUDENTS BY ETHNICITY

40

30

20

10

0
  Asian/Pacific      Latino           African          Caucasian        

1%

26%

29%

44%

Islander

60

45

30

15

0
        Female         Male    

35%

65%

American

THE SOURCEOUTREACH 
EDUCATION

65%



5

ANNUAL REPORT 2016
Orchid
Pantone 246
c31 m88 y0 k0
r180 g48 b146
hex B43092

Planned Parenthood’s SOURCE Productions is 
an exciting, educational touring theatre, film 
and video company. The SOURCE creates 

innovative performances and films that directly 
respond to the problems of youth and young 
adults by addressing such issues as substance 
abuse, self-advocacy, intimate partner violence, 
responsible decision making, teen pregnancy, HIV, 
and bullying. With live theatre, teens are reached 
in person with vital life skills training and live 
theatre performances. The film program creates 
commercials, short videos and now a feature film 
that is reaching millions of viewers online, on 
television, in movie theatres, and in film festivals 
across the world in the US, Canada, and France.

FY 2016 Production Highlights 
 
LIVE THEATER
2,000+ middle school students attended a live 
SOURCE production on bullying prevention called 
“Read My Lips”. 

THE SOURCE
 
20 teens and 73 young adults aged 18-29 acted 
in a SOURCE production, not only inspiring others 
to make positive choices and live healthy lives but 
also deepening their own life skills and receiving 
life-saving sexuality education.  
 
FILM
SOURCE's YouTube Channel received 221,758
views. 
 
“Good Samaritan,” a PSA 
about drug overdoses, 
has garnered 2.5 million 
impressions from 3,448 
scheduled commercials. 
It won a local Silver 
ADDY Award (American 
Advertising Award) in the Category of Public 
Service TV Commercial and played 7,289 times 
at the Royal Palm Theater in Bradenton, FL. “Good 
Samaritan” was funded by Drug Free Manatee.  

“D-Fy” Productions, a PSA about social norming of 
healthy behaviors,  has made 442,728 impressions 
by running 1,050 times. It has been seen on Comedy 
Central, E!, True TV, Spike, and BET.

youtube.com/SOURCEproductions
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PUBLIC  
POLICY 
200+   media mentions in print,   television, 

online, and radio sharing the stories 
of our patients, our critically important work, and 
pushing back against politically motivated attacks. 

30 press releases resulting in hundreds of 
interviews on such topics as legislation, 

legal challenges, and the Zika virus. 

40+ outreach and volunteer events focused 
on building collective power, educating 

our community on reproductive health, and 
inviting others to join us in our work as advocates. 

50 meetings with state legislators to explain 
the impact proposed policies would have 

on access to comprehensive reproductive healthcare. 

6 Generation Action Chapters, including the 
newest at Florida Southern College, building 

power and organizing students at their campuses 
to support reproductive justice. 

75   young activists who attended the Planned 
Parenthood Generation Action Youth Power 

Summit at the University of Florida to train in 
storytelling and organizing. They left with new skills 
and work plans to implement strategic campaigns 
in their local communities.

14 and growing coalition partners from 
across the state of Florida working to 

ensure that all people can lead happy and 
healthy lives including Equality Florida, National 
Congress of Black Women, The American College 
of Obstetricians and Gynecologists, AFL-CIO, 
Council on American-Islamic Relations, the 
National Council of La Raza, Unitarian Universalist 
Association and the League of Women Voters.

400+  volunteers serving the patients at 
Planned  Parenthood of Southwest 

and Central Florida. They escort patients through our 
parking lots when we are picketed, meet with elected 
officials and testify before legislative bodies, write 
editorials to share their views on reproductive health, 
and are a key element of our work.

PLANNED PARENTHOOD BRAND BOOK 32

Comm-icons 

objects, services or actions—such as the birth control pill, a calendar, 

the government, or health services. These icons are straight-forward 

and recognized by most audiences. Comm-icons can be used alone 

or with text labels. 

3.5  Iconography 

Dos 

Do use them next to text or call-to-action—especially in 
health-related communications. 

Birth control pill

Make an appointment

Don'ts

Don’t overlap  
comm-icons

Don’t place  
text inside icons

Don’t replace 
letters with icons

safe 
se
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JULY 1, 2015: Three Planned Parenthood 
affiliates in Florida officially merge, 
creating the new Planned Parenthood 

of Southwest and Central Florida spanning across 22 
counties and serving over 40,000 patients.

The same day, a 24-hour mandatory delay is 
implemented, forcing women seeking access to a safe 
and legal abortion to meet with their doctor, leave, and 
return for the procedure at least 24 hours later. 

By the end of the day, the law was placed under a 
temporary injunction as a result of a lawsuit filed by  
the ACLU. 

JULY 14, 2015: The Center for Medical Progress 
launches a video smear campaign against Planned 
Parenthood. As a result, Planned Parenthood sees 
politically motivated attacks both from Congress and 
Governors' offices around the country.

JULY 28, 2015: Florida Governor Rick Scott launches 
inspections into Planned Parenthood health centers, 
using the Agency for Health Care Administration 
(AHCA) as a political tool.

SEPTEMBER 29, 2015: Congressional efforts to defund 
Planned Parenthood begin and Planned Parenthood 
Federation of America President Cecile Richards is 
forced to testify in front of a Congressional Committee 
for more than 5 hours.

January 12, 2016: Florida's legislative session starts and 
aggressively targets reproductive health. In total, seven 
bills are sponsored to restrict access to safe and legal 
abortion, including an all-out abortion ban. Planned 
Parenthood pushes back. Volunteers make weekly trips 
to Tallahassee, meet with legislators one-on-one, and 
testify during committee meetings.

MARCH 11, 2016: House Bill 1411 passes with eight 
Republicans standing with Planned Parenthood.  
A 13-page omnibus anti-reproductive health care 
package, this bill includes Texas-style abortion 

restrictions, redefines gestational age against scientific 
evidence, threatens patient privacy, and defunds Planned 
Parenthood -- an act that could leave thousands in Florida 
with no access to preventative care. 

MARCH 25, 2016: Governor Rick Scott signs HB1411 into 
law on Good Friday.

JUNE 2, 2016: Planned Parenthood files suit in Federal 
Court challenging HB1411

JUNE 24, 2016: An administrative law judge orders the 
state of Florida to reimburse Planned Parenthood 's 
attorney fees for their work on a challenge to actions 
taken by the Agency for Health Care Administration. 

JUNE 27, 2016: In a landmark ruling, the Supreme 
Court of the United States protects access to safe, 
legal abortion by blocking two unconstitutional Texas 
restrictions that threatened to close all but nine health 
centers in the state. As the Court recognized, “neither 
of these provisions offers medical benefits sufficient to 
justify the burdens upon access that each imposes.”

JUNE 30, 2016: The U.S. District Court in Tallahassee 
rules in favor of Planned Parenthood affiliates’ call for 
a preliminary injunction of key provisions of HB 1411, 
the dangerous law that could have eliminated access 
to birth control, cancer screenings, STD tests and other 
care for thousands of patients at Planned Parenthood 
health centers in Florida.

JULY 1, 2016: Planned Parenthood of Southwest and 
Central Florida begins its 2nd year as a merged affiliate 
and the fight for reproductive rights continues. Our 
resolve remains strong. Change doesn’t come with 
a quick burst of energy or enthusiasm. It comes with 
ongoing persistence and passion for something 
greater than yourself.

PLANNED PARENTHOOD BRAND BOOK 32

Comm-icons 

objects, services or actions—such as the birth control pill, a calendar, 

the government, or health services. These icons are straight-forward 

and recognized by most audiences. Comm-icons can be used alone 

or with text labels. 

3.5  Iconography 

Dos 

Do use them next to text or call-to-action—especially in 
health-related communications. 

Birth control pill

Make an appointment

Don'ts

Don’t overlap  
comm-icons

Don’t place  
text inside icons

Don’t replace 
letters with icons

safe 
se

A YEAR OF TRIAL AND TRIUMPH
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PHILANTHROPY 

    4,789 individuals  

      gave 8,722 gifts
     

can be made in a number of ways:  
online, by phone, through estate plans, via 
stock transfers, and by many other means.Gifts

Gross Revenue for Events:  

over
 $1,200,000{ {

Care-icon Library
10/06/2016

Care-icon Library
10/06/2016

Care-icon Library
10/06/2016

Care-icon Library
10/06/2016
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PHILANTHROPY 

{ {

10 events

{ {
Number of attendees  
for all events: 

  2,300

$5,384,807 or 34% of the affiliate budget was raised  
through individual gifts, events, planned gifts and grants. 
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   facebook.com/PPSWCFL                   youtube.com/SOURCEproductions                   twitter.com/PlannedParSWCFL   

Planned Parenthood of Southwest and Central Florida  
Gompertz Family Regional Headquarters

736 Central Avenue
Sarasota, FL 34236

MyPlannedParenthood.org

Planned Parenthood® and the “unnested Ps” are registered trademarks of Planned Parenthood® Federation of America
Special thanks to Barbara Banks Photography.

I STAND WITH
IStandWithPP.org

PLANNED PARENTHOOD
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